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"""""""""""" MEET WHAI.EBIINE |

""" Borr’r and' 'ra'rs"e'd in the East- E-nd of Long Island V\/halebone. e

- is afiew breed of culture and hfestyle brand Stemming from R
f?":'_';_i-:z_':'jthe local herttage and culture that vve vvant to celebrate arrd_ |

_T ':_: -,fft_rlghhght V\/halebenevvasdesgraed 1o connectvvlthayounger; -

:-:--::_-and e_x_t_r_e_mely mfluentlal aud|ence who, vvrth thelr shorter o
-:ﬁ_?f-f::"-;-:f-f“:_:'attentlorr spans and hlgher expectatlons must be talked'_ |
to |rt a-different vvay \/\/haleborre understands th|s moderrril LEIT

Py Iaudrence and dellvers an: rmmerswe experlence that blurs the. AR

_:llnes betvveen drg|ta| soaal expenentral print and eveﬂts R

rrrrr
.........

o 3"-'3'-:3_.'.-':\/\/ere mvrtmg you tOJom us Welcome to Whalebone e T
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'THE TRIPLE INFLUENCERS

We call MiIIenniaIs, “the
. triplesinfluencers.” Théy
*influence not only their

peers, but both younger

and older-generations—

what to buy, where to eat,

what's cool and what's not. .

Thgy have $200 billion in .

direct purchasing power,

and their indirect spending

power each year is
approximately $500 billion
because of their strong

influence ontheir parents.

INFLUENCE
THEIR
PARENTS'

INFLUENCE -
‘. THEIR PEERS

INFLUENCE -
THE YOUNGER
GENERATION

HAMO INIANG LIOTHIANI 10
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OF MILLENNIALS
agree that social posts.
are likely to influence them

in making a purchase.
(Adweek, 2015).

do not trust online banner

OF MILLENNIALS - - OF MILLENNIALS |
said they want to increase
ads (LinkedIn, 2014). their spending.on
experiences’during the
next year (Forbes, 2014).

2815 WHALEBONE MEDIA KIT sales@whalebonemag.com

OF MILLENNIALS
said they would give up their

sense of smell rather than”

lose a device connection

(Biz Report, 2011).



Rl i THEERSTEND COMESTO NG,
R, ‘_ el o :-'--- . ' - l-::: B . - N : ,-_ The unlquely authentlcllfestyle and cuIture ofthe East End of
AT - T e -

::-.::?'E.-'-f;f-. L_.-.:'_:: _'-.-:: _".E'.:' ';._:_.::_.'-'-T L g _ e -,_.- errcm‘npas-ses-the tone approachand styleofthe East End' lna

. B short perrod Whalebon'e has- been‘able to burld a onaI aud-oence -

T st ._.. """ B s
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= LR = St

' "Assumihg you haveri’t DEeh lrvmg under a rock in the

summer s most buzzed~about new. mag, Whafebone. .

T'_ﬁj - Guest of a Guest feature on August 21, 2075' .

2.
..... -

L ”What'makes the submerssrve Whalebane approach e
Lt clunique is the significanit strlppmg down of visual
*dlstractlons for a contmuvusly engaged readershlp

‘-'.:-f' .':'_'-:_'. ef readers-are Ilkelytdmake i ::: say they hkea brand'more  of readers ehecklnstagram dally . keep the magazme‘for -

T e T -apurchase demsmn based S e after they see them in . We]ust thought that wasacool . - - 30+ days

_-'-j W—ha_‘lebone_. (that!sblg)_ _:_':: stat (we reached oK followersm _-_'
- .- - =

" -f--: R _ 4months orgarucally')

+446 Re_sponde_nt_s from readerhip- "« "=’
survey poll August 2015 ~. |

...........

Maldrves this summer, we're sure you 've come across thlS T
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i ' AMPLIFICATION
- ;'.i_'WHAlEBllNE REAL‘HES IM+ IN 4 MﬂNTHS THH[IIJGH S[lEIAl MEI]IA

ST 8 90/ ?-}-:;3 @[I‘W @F 4 sm:u\tanmsnfsrnusmmnn
[/ S 0
o REDNCEPEERSASTHER  PEOPLEUNDERTHEAGEAODN 0
S '-.NIIMBERBNEINFLIIENI:EIIN-.::-_?IIEHSIISESIII:IALMEIIIHT o
o DUYNGDECIIONS. . LEASTONGEAWEEK. nuunufsrmnumnmmn .

ooc.--..o.co-.--oc..-.to..-t.-t.‘h--.-oo..-.--oc..-.-cc.-..-occoi-:ooc.-.-to...-.-or--..-o.co-.'-'-_oc.-'-.._oc..-.-oc.-a.'-o_o-c_.!.o N
. o pe pI e ta gg d@wh I bon emag g c fol Ilowers 7 mon ths of our followers check @wh alebon emagazine_ g c Facebook followers-
I N nthe pht ) o B daily.ac od gt dr vey - in one mon th o
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NEW YI]RK l:ITY

" MORGANSHOTE-LGROUP

.........

0 IACKS

PAR'KER.MERIDIAN HOTEL GROUP

$0HO HOUSE .
& THOMPSON: HOTELS

':Z-' BOWERY, .-
“MARITIME. -
- MARLTON -

! -_._ACEH.O.TEL . R

NOMAD [
" TRIBECA GRAND

' . SOHO' GRAND

- STANDARD -
WYTHE- BROOK'LYN-

","-'-_'- "BRYANT PARK™ ~ o
~HOTEL ON RIVNGTON vl

""." MERGER. -

‘GRAMERCY: PARK-' N

'7: W HOTELS.
“NOLITAN-"

"; LIBRARY FIOTEL - -

“KING & GROVE WTLLJAMSBURG o

BILLABONG - =" .-
~QUIKSOHO- -~
. QUIK.TIMES.SQUARE
PATAGONIA. -
. SATURDAYS -
L3 -'PO-PUP'SHOP'-'-' -
. = PILGRIM -
WEWORKS.XS

"~ THEYARD °
._'MASHABLE =

- PANDORA. -

“ SPOTIFY - - -
LEARNVEST™ -~

GANSEVGORT HOTEL GROUP

.- SEAMORES

" WEINSTEIN -

© GUESTOFAGUEST ~ .. - -

EPSTEIN'S -

" CODES: THEORY
SEAN'S BAR -

ELK COFEEE

BROOKLYN BREWERY' :
. YELPI. )
THRILLIST' :

GOQGLE - - - I e

REFINERY29

“NBC =

STEINE STUDIOS ~
GREENPOINT STUDIOS =

- BROADWAY STAGES
COGILVY. e
CLICK3X ) .

" NIGHE .-:-': T

CER

BETTERMENT <"~ -
HARRY'S.- - -

WARBYPARKER ' 3'_-;"-'j -

TABOOLA

'"EAST ENI]

GO'LDEN"’PEAR

- AMAGAI-\IS'E;FI"S_EAFOOD '

7 ELEVEN MONT‘AUK

" "AIR AND'SPEED

* ALBATROSS MOTEL " o '

“'AMAGANSETT TRAIN STATION
“BOOKHAMPTON "=

BRIDGEHAMPTON NATION'AL BANK
BR-OWN HARRIS_STEVEN SREAL ESTATE

'CHAMBER ©OF COMMERCE
" CORCORAN = .- -
DOUGLAS ELLiMAN

"DYLAN'S CANDY, BAR T

" FIERRO'S-PIZZA - Co

FINEST-KIND WINE AND LIQUOR e

GOLDBERG BAGELS ’
- GOLDBERG'S EAST H'AMPTON

. GOSMAN'S MARKET

" GRINGOS$'BURRITOS
‘GURNEY'SINN Bt
HAMPTON CHUTNEY CO. .
HAMPTON COFF'EE' COMPANY .
" HAMPTON JITNEY

HARVEST - Ty

I-_LERB-§-M,_’-\RKET :
- IGA'AMAGANSETT .".".
IGA MONTAUK
INLET T

.- - INNERSLEEVE R-ECORDS

"JACKS STIR BREW"
"JOHN'S DRIVE-IN.- o
JOHNS PANCAKE HOUSE

" KAIKAI

“KHANH SPORTS ..~ -

- LEFT 'HAND COFFEE
LIAR'S

LIRR - MTK TRAIN STATION

*  LOCALKNIT". .-

" LULULEMON

< LUZ'S BELI |

" MAIDSTONE

MARTINE AND JUAN

': MONTAUK BAKE SHOP

MONTAUK BEER AND SODA
MONTAUK BREW CO~ ~ ~ “-

"MONTAUK JUICE FACTORY"
MONTAUK MANOR

. MONTAUKET

_NATURALLY GOOD FOOD STORE
PIZZAVILLAGE
RALPH LAUREN -
SALIVAR'S -

" SEAN'S PLACE SANDWICHES
SHELLSTATION
TALKHOUSE .

THEGRY EAST HAM-PTON R

WALDBAUM S

-~ 'WESTLAKE . ~

WHITES
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ADVERTISEMENT
IR .Ir_rsic!e FrQnt-Spread (Doyble _Page). ) ~ $4,560 oo %4195 . | o $3,646 - ralele
Rty At 8 InSICIE Back Spread (Double Page) . -$4290 | --$3945 | - $3432 - ’
DRI MO Spread (Double Page) R P TR 7% | | $3780 . $3289 - .
DR DR BackCover S .- $3305 - .. - $3042 - | $2645 . . | -
e I IR -.Inside.Fron't-Cover'(FuIIPa'g'e)-_ Sl $2775 - | $2549 0 . $2,216 - S
e T In5|deBack Cover (FuII Page) .  '$2500 .. - $2,300. - . %2000 . - -
B B T FuIIPage __-_:""'-' - %2043 0 $1972 - - . 1,715 ]
] SR -_1[2Page__ e 83400 - $1,235¢ 1o $,072 - -
oLl i /APage - el 3805 - $740 - %644
=" o B _ - : ' PRINT DISCLAIMER EAS:I' END PROJECT MTK, LLC d-b-a WHALEBONE MEDIA HAS FINAL APPROVAL ON ALL ADVERTISING. THE ADVERTISER AND ITS AGENCY, IF-IT HAS ONE, EACH REP- N
e e RESENTS THAT IT IS FULLV AUTI'I.ORIZE“D AND7OR LICENSED TO PUBLISH 'EHE ENTIRE CONTENTS AND SUBJECT MATTER CONTAINED IN ITS ADVERTISEMENTS INCLUDING, (1) THE NAMES,
) _-_' « « « PORTRAITS AND/OR PICTURES OF LI'VIN-G PERSONS, (2) ANY COPYRIGHT AD MATERIAL (3) ANY TESTIMONIALS CONTAINED IN ANY ADVERTISEMENT SUBMITTED TO AND PUBLISHED .
. © INWHALEBONE MAGAZINE. IN CONSID'ERATION OF WHALEBONE MEDA'S ACCEPTANCE OF SUCH ADVERTISEMEN‘TS FOR PUBLICATION, THE AGENCY AND THE ADVERTISER WILL Con
“’._ - .~ INDEMNIFY AND SAVE EAST END PROJECT, MTK, PUBLISHER OF WHALEBONE MAGAZINE, AGAINST ALL LOSS, LIABILITY, DAMAGE, AND EXPENSE OF ANY NATURE-ARISING OUT OF THE )
= ‘. . . .7.7.COPYING, PRINTING OR PUBLISHING OF ITSTADVERTISEMENT INCLUDING, WITHOUT LIMITATION, REASONABLE ATTORNEY'S FEES RESULTING FROM CLAIMS OR SUITS FOR VIOLATION OF .
N -_'- = _ B R-IGHTS OF PRIVACY PLAGIARI-SM AND COPYRIGHT TRADEMARK INFRINGEMENT WHALEBONE MEDIA WILL NOT BE HELD RESPONSIBLE FOR-DAMAGES  ORLOSSES CLAIMED AS A RESULT =
L .= . OF ERRORS WHALEBONE MEDIA WILL NOT | BE HELD RESPO‘NSIBLE FOR ERRORS OR OMI.SSIONS THAT DO NOT AFFECT THE VALUE OF THE ADVERTISEMENT o
O : - . ALL ARTWORK PRODUCED BY' EAST END-P'ROJECT MTK dba WHALEBONE MEDIA R'EMAINS'THE PROPERTY OF WHALEBONE MEDIA. SAID. ARTWORK MAY NOT BE USED FOR ANY-OTHER B
. .'.7. 7 MEDIUM WITHOUT THE S'PECIFIC WRITTEN APPROVAL OF WHALEBONE'M'EDIA COLLECTION COSTS NECESSARY TO.CO[LECT ANY AMOUNT DUE TO WHAL‘EBONE MEDIAWILL BE PAID
- - s - e _« - BYTHE ADVERTISERS INCLUDING ATTORNEY COSTS ALL PRINT- ADVERTISING MUST BE PAID IN FULL FOR THE INAUGURA-L ISSUE BY MAY IST 2915 NOTE-THESE ARE ONLY GENERAL -
e LT, _TERMS AND CONDITIONS SUBJECT TO CHANGE. FOR SPECIFIC TERMS, REFER TO ADVERTISING AGREEMENT. . - -




 DIGITAL

ADVERTISERMENT ‘ 2 WEEKS ‘ MONTHLY
' MBoa:rdwaI-I; B_an&ér(tbp'df hon‘re pageﬁ-.- R : | $850 7;7 . $1500 7
Park PIace Banner (middle of home page) . . _ .$650 ST | $1,050
. t-lo-me oage Post (c.Ilent post on home page- 35(_) ;< 300 px) -1 ;$£;50. B - $75'0-_ _
- Secondary Page Boardwalk Banner(top of C|ICk through pg) ) N -_ $_-700:-' . _' - _$1,2OO .
T Secondary Page Cllent Post . B .. = ~ $300 | : '$506
.Park If’lace:S_urf Report Page N o : $1,200 _ - $.é-,000

WEB'DISCLAIMER *No'obtrusive co-ntent is allowed on our website; nor is any.content that could]eopardrze the overall effectiveness and image -
- of whalebonemag com. AII advertlsements are subject to reV|ew by Whalebone Medra prlor to postmg ROS = Run of Site'- I|m|ted to flve total cllents

“at-any given time:

- E-NEWSLETTER
'WEEKLY SPONSORED POST = $500

" “*Limited to 1x exclusive post pér’weék_ -

FACEBOOK (1X) + TWITTER 1) + INSTA (1X) = $500. - 'FACEBOOK OR TWITTER (1X) = $300.

ONLYINSTA(1X) $400 ) . SR

. SOCIAL_ DIS(:.'L'AIMER:' Custom sbcial:cont_est, giveaways and promos sohject to Whalebone Media editorial a[:iproval and guidelines. . ..

EXCLUSIVE SPONSORED CONTENT

ADVERTISEMENT OPEN 2X 4X
: Centerfold Sponsor - E>.<clusive (logo) . - $2,500 -. $2,300 $2,0'Ot)
Sponsored Content (2 page spread) R . $4025 . .| - $3,7§5 oo . .$3,300'

Sponsored Content (fu_llpage) 1 $2-,22-5 s " $1,945 ) .. $1,750 )

- c“s.mM anTENT *Prlcessubjectto prOJect reqmrements

: Sponsored video conten_t . Creative strategy

Brand evaluation and development - - ) Mlllenmal marketmg solutlons



_:PLEASE NIITE THIS IS NIIT AN AVERAEE MﬂliAZINE THIS IS WHM.EB[INE

: OUR PRlNT AD SPACE IS DONE DlFFERENTLY THAN OTI-[ER PUBLICATIQNS To lntegrate your brand as -
' _ natural]y as possrble, we often create custom space around our editorial content that is.equal to or greater than
e the space isted below for our advertlsers This  space may sometimes be ina sllghtly non tradltlonal shape,_ but T
: . B _ '. erI get our advertlsers not1ced much i more than a tradltmnal prmt ad '

i -I-N ADDITION T0 YOUR PROPOSED PRINT AD ARTWORK PLEASE PROV]DE'

i . -~ .__ . . 4-6 hlg'h -resolution photos-relevant to your busmess -
. Ny iy .._‘- " Your Iogo (PTease send i in vector format mboth color, b/w& whrte rf poss:ble)

R o .'-:'_:_ Business mfo Busmess address,phone number, URL and socral handles _' o
R ]

i AD SPACE LIVE / NON-BLEED BLEED TRIM
- (PLEASE SEE NOTE ABOVE) (width x depth) (width x depth) (width x depth)
o ... 2PageSpread . - 15" x 10" 15.75"x10.75" 15.5"x 105"
_ -~ Full Page - L 725"x107 8"x10.75" 7.75"x10.5"
- . Full Page Horizontal - - S b S
i el e 15" X 4.625" 15.75" x 5.375"- _155"x5125" .
_~ (1/2 Page Horizontal Spread) . = L . o I o
e -+ 1/2Page Vertical 3.25"x 10" . 4"x1075" ©375"x105"
S l1/2PageHotizontal < . .. - 7.25"x4.625" . 8'x5375" | 775"x5125"
| : h 1[_2 t’aée_(Ea's:i End Local Businesses Only) . | - provide items above _prdvide'rtems_a-bo\re. provide i:t'ems above

. A'ny reIevant offersor lnformatlon you’d Ilke hlghllghted in thls ad (‘Irsted from most to Ieast Important)




TERMS & CONDITIONS

The following are certain terms and conditions governing advertising published in the Whalebone Media magazine (the

“Magazine"). Submission of insertion order for placement of advertising in the Magazine constitutes acceptance of the fol-
" lowing terms and conditions. No terms or conditions in any insertion orders, instructions or documents other than this Rate
Card will be binding on East End Project MTK (“Publisher”) unless Publisher agrees to such terms and conditions in writing.

1. AGENCY COMMISSION AND_-PAYMENT Submission of insertion order by advertising agency on behalf of advertiser
constitutes agency's agreement to pay all invoices for placement of advertising in the Magazine pursuant to such inser-
tion order. Notwithstanding the foregoing, submission of insertion order constitutes agreement that advertiser guarantees

- prompt and full payment for.such advertising in.the event of material default by agency. Agency and advertiser.are jointly:

and'severally liablée for the payment of all invoices arising from placement of advertising in the Magazine.

Agency commission (or equivalent): fifteen percent (15%) of gross advertising space charges; payable only to recognized

agents. Invoices are rendered on or about the date of sale. Payments are due within net 15 days from when invoice is issued.

No agency commission is payable, and Publisher will not grant any discounts, on production charges. Any dlscounts re-
‘ceived by advertiser on advertising space charges may not be applied to production charges.

2. CANCELLATION AND CHANGES Publisher expressl-y reserves the right to reject or cancel for any reason at any time-any
insertion order or advertisement without liability, even if previously acknowledged or accepted, with notification-to adver-

" tiser. Advertisers may not cancel orders for,-or make changes in, advertising after the closing dates of the Magazme The

. rates and conditions of advertising in the Magazme are subject to-.change without notice.

3. PUBLISHER’S LIABILITY. : :
Publisher is not liable for any failure or delay in printing, publishing, or cwculatmg any copies of theissue of the Magazine

in which advertising is placed pursuant to an insertion order that is caused by, or arising from, an act of God, accident, fire,
strike, terrorism or other occurrence beyond Publisher's control.

Publisher is not liable for any failure or.delay in-publishing in the Magazine any advertisement submitted to it. Publisher
does not-guarantee positioning of advertisements in the Magazine, is not liable for failure to meet positioning requirements
- and is not liable for any error in key numbers. However, propér notification to advertiser or agent will be made.

The liability of Publisher for.any act, error or mission-for which it may be held legally responsible shall not exceed the cost

of the advertising space affected by the error. In no event shall Publisher be liable for any |nd|rect consequential, special or
incidental damages including, but not limited to, Iost income or profits.

4. REPLICANT MOBILE VERSION )

All full-page print advertising will receive static pIacements (with activated links) in Whalebone Media's replicant digital
publication at no additional cost. Unless otherwise specified by the advertiser, Whalebone Media will pick-up print creative "
and run it exactly as it appears in the magazine. Advertisers also have the option to-opt-out or provide alternative digital
creative'to run-in lieu of print creative, subject.to Whalebone Media's approval. If Whalebone Media does not receive a
request to opt-out or alternative creative by issue close date, your print ad will run exactly as it-appears in the magazine.

5. MISCELLANEOUS . i
' The advertising agency and advertiser each represent and warrant that éach advertlsement submltted by it for publlcatlon
-in the-Magazine contains no copy, illustrations, photographs, text or other content that may result in any claim against Pub-
lisher. Advertising agency and advertiser each shall indemnify and hold harmless Publisher from and against any damages
andrelated expenses (including attorneys' fees) arising from the content of advertisements,.including, but not limited to,
claims of invasion of privacy, unauthorized use of names or pictures of living persons, trademark infringement, copyright
infringement, libel and misrepresentation.. .

Publisher's acceptance of an advertlsement for pubIlcatlon inthe Magazme does not constitute an endorsement of the
product or serV|ce advertised. .

No advertiseror agency may use the Magazine's content, ad templates and designed ads, individual ads, name or logo with-
“out Publisher’s prior written permission for each such use.

This agreement shall.be governed by and construed.in accordance with the laws of the state of New York without regard to

its conflicts of laws provisions. Any civil action or proceeding arising out of or related to this agreement shall be brought in

the courts of record of the state of New York in New: york County or the U.S. District-Court for the Southern District of New

york. Each advertiser and its agency consents to the jurisdiction of such courts and waives any objection to the laying of

venue of any such civil action or proceeding in such courts.’

2815 WHALEBONE MEDIAKIT sales@whalebonemag.com



